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WMC Fights Tax Hikes Milk's Economic Impact

BUSINESS VOICE

Wmt‘er 2018‘|'saue 27

I o ISRE- RN )
et Gt P S
o i A-"" 5 “. 5. /

AR y,:,. ;’ 7

JAY SMITH

Incoming WMC Chairman Shares
Goals on Statesmanship

Featured Story:
What Makes

Wisconsin?




WMC BOARD OF DIREC

WMC Officers

CHAIR

Robert Kamphuis

Mayville Engineering Company,
Inc.

VICE CHAIR
Jay Smith
Teel Plastics, Inc.

SECRETARY
Tod Linstroth
Michael Best & Friedrich LLP

TREASURER
Gina Peter
Wells Fargo Bank

WMC Board of
Directors

Daryl Adel
Kerry

Sidney Bliss
Bliss Communications, Inc.

Damond Boatwright*
SSM Health - Wisconsin

Steven Booth
Robert W. Baird & Co., Inc

David Bretting*
C. G. Bretting Manufacturing
Co., Inc.

(-

Thomas Burke*
Modine Manufacturing Company

Nate Cunniff
BMO Harris Bank

Brad Denoyer, CPA*
Baker Tilly Virchow Krause, LLP

John Dykema
Campbell Wrapper Corporation

Peter Engel*

Johnson Financial Group
Philip Flynn*
Associated Banc-Corp

James Friedman
Quarles & Brady LLP

Philip Fritsche
Beaver Dam Area Chamber of
Commerce

Robert Gerbitz*
Hendricks Commercial
Properties

Steven Johnson
John Deere Horicon Works

Patricia Kampling*
Alliant Energy Corporation

Robert Keller*
J.J. Keller & Associates, Inc.

Clifford King
Skyward, Inc.

TORS

James Leef
ITU AbsorbTech, Inc.

Allen Leverett*
WEC Energy Group

Stephen Loehr*
Kwik Trip, Inc.

Scott Mayer
QPS Employment Group

James Mcintyre
The Greenheck Group

J.R. Menard
Menard, Inc.

Robert Moses*
Prairie du Chien Area Chamber
of Commerce

Karen Nichols*
The Chamber of Manitowoc
County

Michael Nikolai
Waupaca Foundry, Inc.

James Ostrom*
Milk Source LLC

Paul Palmby
Seneca Foods Corporation

Rick Parks
Society Insurance

John Pfeifer*
Mercury Marine

10 Winter 2018 wisconsinbusinessvoice.org | WMC Board of Directors

Nicholas Pinchuk*
Snap-on Inc.

Aaron Powell*
Flexion, Inc.

Joseph Pregont
Prent Corporation

Michael Salsieder
Kolbe & Kolbe Millwork Co., Inc.

Eric Sauey*
Seats, Inc.

Karl Schmidt
Belmark, Inc.

Rajan Sheth
Mead & Hunt, Inc.

Glen Tellock*
Lakeside Foods, Inc.

S. Mark Tyler*
OEM Fabricators, Inc.

Donald Wahlin*
Stoughton Trailers, LLC

Michael Wallace
Fort HealthCare

Todd Wanek*
Ashley Furniture Industries, Inc.

Raymond Wilson
PricewaterhouseCoopers LLP

WMC Past Chairs
(pictured)

Thomas Boldt
The Boldt Company

Rockne Flowers
The Edwin E. and Janet L. Bryant
Foundation, Inc.

Arthur Nesbitt
AWNWARD, LLC

WMC Executive Staff

Kurt Bauer
President & CEO

Scott Manley
Senior Vice President of
Government Relations

Katie Yeutter
Vice President of Operations &
Finance

*not pictured

WMC



New WMC Chairman Calls
for Statesmanship

ay Smith will openly tell you that
J he at times can have a cynical

view on things. However, a short
conversation in the halls of Teel Plas-
tics—a company he purchased with his
children in 1999—uwill leave you about
as optimistic as you can be.

A Madison native, Smith finds his op-
timism rooted in the State of Wisconsin.
After graduating from the University

of Wisconsin-Madison in 1963, Smith
began his career with Fordem Com-
pany, a family owned packaging busi-
ness. A few short years later, he was
named President of the company and
started to focus on medical packaging.

In 1982, after becoming the North
American market leader for sterializ-
able medical packaging, Smith negoti-
ated the sale of Fordem to the British
conglomerate DRG PLC—the largest
manufacturer of medical packaging
outside of America. This created the
world’s largest international business in
the market segment. By the late eight-
ies, he was named President and he
and his wife began living overseas, as
well as in Madison. However, in 1993,
it was time to retire and get back to
Wisconsin.

Back in the Badger State—with his
family by his side—Smith put another
notch on a wildly successful career by
acquiring Teel Plastics in Baraboo. Not
only has Teel grown dramatically under
Smith—including a brand new 150,000
square foot headquarters that was built
in 2007—the Baraboo community has

flourished in part thanks to the success.
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Being a leader in business is just the
first part of the story, though.

From 1995 to 2001, Smith served
on the UW System Board of Regents,
including a two-year stint as President
in 2000 and 2001 where he co-chaired
Wisconsin’s first Economic Summit.
“UW, government and the business
community need to work together,” Smith
said in an interview. “It is a necessity”

Bringing together his experience in
business and his experience in higher
education, Smith sees a bright future for
Wisconsin. But, he also sees roadblocks.

“What is the definition of a states-
man?” Smith asked somewhat rhetori-
cally when talking about the direction of
the state.

He thinks there are too few states-
man in government roles anymore,
and thinks individuals from both sides
of the aisle should be able to come
together for the betterment of the state.
In his new role as WMC Chairman of
the Board, Smith intends to both drive
policies that will help move Wisconsin
forward and encourage more stately
discourse in Madison.

To answer Smith’s earlier question,
the definition of a statesman is “a
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skilled, experienced and respected
political leader.” There is no question
about it, while Smith has never sought
political office, he is the definition of

a statesman.

The third prong of his biography will be
written over the next two years as Smith
leads the largest and likely most impactful
business association in Wisconsin.

Smith’s goals include specifics like
solving the state’s high workers’ com-
pensation medical costs by implement-
ing a fee schedule and supporting
individuals for public office that un-
derstand the importance of the busi-
ness community.

Looking more broadly at Wisconsin’s
future, Smith believes that business
must come together with those in
higher education and government to
help each other grow a more symbiotic
relationship. Having led both success-
ful businesses and the UW Board of
Regents, Smith wants to ensure a col-
laborative relationship moving forward.

Last, but certainly not least, Smith
is direly concerned with Wisconsin
youths’ poor understanding of the free
market system and their economic lit-
eracy. He believes the next generation
of workers must have a broad under-
standing of history and the principles of
our founding fathers to ensure success
moving forward.

One thing is certain. Smith has high
hopes for the next two years. “WMC
can have an impact,” Smith concluded.
“‘We cando alot.” H



